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● Has worked with hospitals, physicians, pharmacies, large 
physician groups, tech startups, specialty physicians, DSO’s, 
dentists and specialists over the past fifteen plus years.  

● He has taken his experiences and industry knowledge and 
helped dental practices throughout the world with 
development, marketing, execution, and implementation of 
strategy through a one-on-one approach with each practice. 

● Has also spoken for various laser, implant, pediatric dentistry, 
sleep apnea, full-mouth rehab, DSO groups, and advanced 
dentistry groups on how to leverage the techniques they have 
learned and turn them into patients. 

Ted Kozel 
Director of Healthcare Sales, Socius Marketing



Understanding the 
Google Search Landscape



SERP



National SERP Local SERP

1,170,000,000
4,300,000



Google Business Profile 
(GBP)



Google Business 
Profile (GBP)

Driven by:
● Location Relevance
● The Completeness of Your Listing
● Number of Reviews

○ Number of Positive Reviews
○ Responding to Reviews

● On-Site Factors



Google Business Profile (GBP)

Every location 
should have a 
unique page and 
should be linked 
from the map. 



Properly Built Location Page...

City Name in Header

City Name in Content

Integrated Directions

Office Hours and Photo



Google Business Profile (GBP)

Direct Link to 
Location Page



Organic Listings and 
Search Engine Optimization 



National SERP

Local SERP



Google Data Centers



Organic Listings



Quick Tip: 



How Many Pages Should My Site Be? 

The number of 
services offered

Keyword variances 
of those services

The areas 
(not locations) 

you service

X X

=

The size of your website



Pay Per Click 
(PPC) 

Best Practices



Attracting Users 
with PPC
● Studies show that you can increase unaided 

brand awareness by 46% simply by showing 

up in mobile search ad results.



PPC Best Practices

● Match Ad Copy to Related Searches

Ad Copy



PPC Ad Extensions

● Shows address and proximity

● Also appears on Google Maps Ads

Location Extensions



PPC Ad Extensions

● Sends traffic directly to a page on 
your website

Site Link Extensions



PPC Ad Extensions

● Shows more details about what you do or offer

Callout Extensions



PPC Ad Extensions

● Shows more details about what you do or offer

Call Extensions



Benefits of Ad Extensions

● More extensions = more attention 

● Ad Extensions show 15-30% higher CTR on 
mobile devices

Eye-Tracking Study



Which Devices Do Your Ads 
Convert Best On?

Bidding adjustments available based on user’s device



PPC Summary
● Use more ad extensions to convert

● Generate unique phone numbers for 

trackable call extensions

● Match ad to related searches and appeal 

to a user’s personal interests 

● Adjust budget based on time of day and 

devices used



Critical Factors to a 
Highly-Converting Website



Clear Location and Contact Information...



Clearly Identify Your Offerings...



Tell Your Story, Build Confidence...



Thank you

for attending



✔ Free review of your sites performance in 
search engines like Google! Sign up here: 
https://try.sociusmarketing.com/dental-care-website-audit/

Free Audit

https://try.sociusmarketing.com/dental-care-website-audit/
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